Agenda for Friends of Fall Creek Falls Membership Committee
August 22, 2009 4:00 PM


Out-reach for approach to Corporate Sponsorship
At last board meeting on August 9th, Shawn Romano was tasked with reaching out to other Tennessee State Parks to find out what they were doing for Corporate Sponsorship
A. Burgess Falls State Park: Attended Friends meeting on August 13th; This Friends group is still in its infancy and has not established a plan for Corporate Sponsorship yet; If we’re lucky, we may have 2 of their board members present that we may be able to collaborate with and share ideas that will be of benefit to both groups
B. Cumberland Mountain State Park: They have a website that lists their board members, but unfortunately they offer no contact information
C. Rock Island State Park: No Friends website available
D. Edgar Evans State Park: Email sent to Fount W Bertram, President and Margaret Waggoner, Secretary; update to follow; offering the below in case any of our attendees are able to reach out to other groups; response was that they have not yet developed a corporate sponsorship program.  The do ask businesses to donate gifts/services as door prizes for their Annual History Hayride but otherwise have not developed a sponsorship program.  Fount did mention that if we come up with a program that is successful for Fall Creek Falls, they would very much appreciate us sharing it withthem.
Hi Fount and Margaret!

My name is Shawn Romano and I'm on the Board of Directors with the Friends of Fall Creek Falls State Park.  We are holding a Membership sub-committee meeting on Saturday, August 22nd and I've been tasked with reaching out to other State Parks in the area to find out what they may be doing for Corporate Sponsorship.  I have obtained some valuable information from Big South Fork National Park, but hoping to gather more information from parks at the state level as well.  So anything that you may have to offer would be great!

Summary:  It looks like we are leaders for the State Parks in this area.  So we can forge ahead using Big South Fork National Park’s example for corporate sponsorship.

Corporate Sponsorship Letter-Packet
A. Introduction :: CARE
B. Nature Center Office Manager
1) Roles & Responsibilities
2) Benefits
3) Annual Pay
C. Nature Center 
1) Store
2) Visitor Information
3) Visitor Programs
4) Environmental Education
D. Web Presence
E. Other Initiatives
1) Spring Planting
2) Trail Maintenance
3) Etc.
F. Role of our Corporate Sponsors
G. Stuart's Wish List (should be attainable with estimated cost in case a potential sponsor would simply like to donate towards a specific project - such as paint or tile or wood for trails, signs, etc. - purchase of land is too large of scope and should not be listed here but could be listed under "other initiatives")
H. Recognition provided for by the Friends (web site link or page on our site, dedicated space in nature center for conveyance of message to public, attachment of corporate stewardship to our own events and programs, media coverage in conjunction with public events, etc. - see page 8 of BSF attached document)
I. Value Added

General Membership
A. Annual Letters/Reminders: Nature Center Office Manager
B. Review of our online Membership Information form located at http://www.fallcreekfalls.org/membership.html 
C. How do we reach out to our local residents?
1) Hawks Bluff and other subdivisions
2) How can we leverage local businesses to help offer awareness to their customers?
3) Local Media?  Will they help for free?
Mountain View, Bledsonian Banner, Dunlap Tribune, Sparta Expositor, others?
4) Posting of flyers throughout the park 1-2 weeks prior to our scheduled meetings; i.e. bathrooms, restaurant, Nature Center, other locations? A bright, bold color paper with simple black text lettering; see sample of Burgess Falls flyer
